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CHALLENGES AND MODERN METHODS OF TRANSLATING PHRASEOLOGICAL
UNITS IN BLOGS, ONLINE FORUMS, ON-LINE REVIEWS AND OTHER TEXT TYPES

Abstract

With the development of digital technologies, blogs, forums, reviews and other types of online content
are becoming important channels of informal communication, rich in phraseological and idiomatic
expressions. Translating such units is a major challenge due to their figurative meaning, cultural differences
and often non-standard usage. The article analyzes the key challenges translators face when dealing with
phraseological expressions in the digital context, such as the lack of exact analogues, wordplay and context-
dependent meaning. Modern translation techniques such as functional, adaptive, pragmatic and creative
approaches are also discussed. Special attention is paid to the possibilities and limitations of machine
translation when translating idiomatic expressions, and the various errors that can occur when using these
tools. The aim of the paper is to offer practical solutions for translating phraseological units in online texts,
and to provide recommendations for translators. Texts from English- and Russian-language online resources
are used as examples.
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Introduction. Digital platforms like blogs, online discussion boards, and reviews have become
crucial in contemporary communication, creating new difficulties in translation. These platforms
typically include casual language, idiomatic phrases, and slang, which are crucial for conveying the
tone and style of the source material. Translating phraseological units in these contexts necessitates
not only linguistic expertise but also a profound grasp of cultural references and the unique dynamics
of online communication.

The research analyzes different translation techniques used to preserve the meaning and tone
of original texts as they are modified for diverse audiences. This research examines the difficulties
and contemporary techniques for translating idiomatic expressions and culturally unique phrases
present in digital content. Specifically, it will focus on how context and cultural adaptation contribute
to keeping translations accurate and effective in delivering the intended message. Also it reveals the
aims which can determine essential methods for translating non-standard expressions and context-
sensitive phrases by examining online forums, blogs, and reviews. The objective consists in providing
guidance on practical efficiency of methods for translating digital content, while emphasizing the
significance of adaptability in responding to the evolving characteristics of online language [1].

Theoretical analysis. Translating phraseological expressions in digital communication
necessitates tackling theoretical principles that outline the characteristics of translating non-standard
and culture-specific units. Specifically, translating idiomatic phrases, colloquial expressions, and
local terminology necessitates not just proficiency in the language but also the capacity to consider
the cultural and contextual nuances of digital interaction. This part explores an important theoretical
method that makes an assist in formation of literate translation of handling translations of texts
featuring active phraseological expressions, focusing particularly on ideas like equivalence,
adaptation, and dynamic equivalence [2].

Equivalence is an integral part of translation which entails the effort to maintain the original’s
meaning, style, and structure in the translation. When dealing with phraseological expressions in the
online setting, dynamic equivalence is more applicable. This idea, introduced by Eugene Nida (an
influential American linguist and a pioneer in the field of translation studies), states that the primary
objective is not just to translate the words but also to communicate the impact of the text that has on



the intended audience. In blogs, forum discussions, and reviews, this adaptation is crucial to preserve
the emotional reaction and original effect of the text, regardless of potential variations in structure or
wording [3].

Additionally, special focus must be given to cultural adaptation, particularly when interpreting
idioms within digital material. In the realm of online forums, blogs, and various digital platforms, the
language frequently features mentions of pop culture, regional customs, and societal truths. These
components demand the translator’s focus: determining if to utilize direct equivalents, modify the
phrase, or substitute it with another to preserve precision and contextual significance in the target
culture [4].

A significant role in this process is held by Skopos theory, which states that the goal of
translation should be the key factor in choosing the translation strategy. For reviews, blog entries, and
forum discussions, translation objectives can differ, ranging from maintaining the original's tone and
feel to ensuring optimal clarity and ease of understanding for the intended audience. This theory
assists in deciding whether to maintain the structure, registers, or modify idiomatic phrases. The
theoretical framework for translating phraseological units in digital environments demands
adaptability and awareness of linguistic and cultural subtleties. It involves more than merely replacing
words; it's a thoughtful strategic decision that helps maintain the core, emotional tone, and cultural
importance of the message throughout the translation process [5].

Translating phraseological expressions in contemporary texts like blogs, forums, and online
reviews is an explicit example of process which requires full concentration since these expressions
frequently embody cultural and perceptual elements specific to the source language. Idioms and
metaphors tends to be the shared experiences and mindset of a community, therefore it is vital for the
translator to take into account both the sources and target cultural backgrounds [6].

Numerous phraseological units found in these texts are linked to the traits of the social and
cultural context from which they emerged. The translator must take into account both the direct
meaning of the phrases and its function in the communication context to effectively express the
message in the target language. It is essential to recognize that these phrases may alter their
significance based on the context, and the translator's responsibility is to grasp and convey these
subtleties. It is important to remember that when dealing with online texts, it is crucial to remember
that communication intentions can differ. The translator should consider the style and viewpoint of
the intended audience while maintaining the original concept. In digital communication, where tone
and purpose are important, the translator might need to reword phrases to reflect their precision and
match the audience’s expectations [7].

Experimental part. The experimental stage of the research focuses on analyzing the translation
of phraseological units in modern digital materials like blogs, online discussions, and critiques. The
objective is to investigate how idiomatic phrases, which embody the distinct cultural and linguistic
characteristics of the source language, are translated into the target language, especially when direct
counterparts are absent. For the experiment, an assortment of texts from online platforms was
selected to encompass a wide range of genres and topics. These writings were abundant in idiomatic
phrases, featuring metaphors, proverbs, and informal expressions. The source texts were in languages
such as Russian, Spanish, and English, all rich in idiomatic expressions, whereas the target languages
were English, German, and French, each with unique idiomatic patterns. During the early stage of the
experiment, the objective was to recognize and classify different phraseological units, including
metaphors, idioms, slang, and proverbs. This assisted in comprehending how each expression
functions within its initial context and identifying the translation difficulties into languages that do
not have corresponding cultural or linguistic characteristics. In the next phase, a team of translators
skilled in digital content translation focused on rendering the recognized idiomatic expressions
through different methods: direct translation, adaptation, and paraphrasing. Every translator offered
a rationale for their finding and suggestions of decisions, especially in situations where modifications
were needed because a literal translation would either misrepresent the meaning or come across as
clumsy.



In summary, the experiment demonstrated that effective translation of phraseological units
requires adaptability, with a thorough understanding of the target culture, to guarantee both the
precision and contextual appropriateness of the translation.

Results. The research results showed that translating phraseological expressions from online
sources — like forums, reviews, and unique linguistic and cultural challenges. These phrases
frequently carry a strong informal tone, idiomatic significance, and regional characteristics, rendering
undesired direct translation or potentially misleading. Of the methods evaluated, the ones that tailored
the phrase to the cultural and linguistic standards of the target audience were the most effective.
Literal translation techniques often resulted in clumsy or unnatural results that puzzled readers or
altered the intended message.

Feedback from the audience indicated that culturally tailored versions were easier to understand
and more relatable, improving reader engagement and understanding. This highlights the significance
of cultural sensitivity and contextual understanding when managing phraseological units in online
conversations. And in the end, the findings highlight the necessity for translators to be imaginative
and culturally aware; tailoring their approaches based on the communication medium and intended
audience.

Conclusion. In conclusion, it can be asserted that translating phraseological units from blogs,
forums, and online reviews presents significant difficulties because of their informal style, reliance
on context, and cultural subtleties. These writings frequently contain kind of complicated idiomatic
phrases and allusions that are have its own complexities in rendering in a different language.
Traditional translation techniques frequently do not maintain the exact meaning, emphasizing the
necessity for more flexible translation approaches. The significance of elements for effective
translation encompasses precision, cultural significance, and consistent style, which in its term are
extremely vital in digital communication. The findings highlight the necessity of advancing
translation methods for managing phraseological units in digital environments.
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BJIOT TAPJAFBI, OHJIAWH ®OPYMIAPJAFBI, OHJIAWH HIOJYJIAPIAFBI )KOHE
BACKA MOTIH TYPJEPIHAEI'T ®PAZEOJIOTUSJIBIK BIPJIIKTEPAI AYJIAPY IbIH
KUBIHABIKTAPHI MEH 3AMAHAYU 9AICTEPI

Tyiiin
Hudpasik TexHONOTUSNAPABIH JaMYBIHBIH apKacblHza Ojortap, ¢opymuap, miKipiep xoHe Oacka
OHJIAWH-KOHTEHT TypJiepi OelipecMu Tijie KapbIM-KaThIHAC JKacayIbIH MaHbI3/bl aJIaHAapbIHA aifHaN b, OJap
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TYPaKThl TipKeCTep MEH HWIAMOMATHKAIBIK CO3IepMeH OalpIThuFaH. MyHmail OipiikTepmiH ayaapMachl
oJIapABIH OeiHe i MaFBIHACKHI, MOACHH EPEKIIEITIKTEePI )KOHE JKHi CTAaHAAPTTHI KOJIMaHy/IaH aybITKYbI ce0eOiHeH
alTapiabIKTail KUBIHABIKTAD TYFBI3aAbl. byl Makana mupiblk KOHTEKCTE TYPaKThl TIPKECTEPMEH >KYMBIC
icTereHae ayaapMalibUiapAblH Tam OOJIAThIH HETI3Tl KHBIHIABIKTAPBIH KapacThIpaibl, MbICAJbI, I
OamamanapabiH OoiMaybl, Ce30€H OfHAay XOHE MarblHAHBIH KOHTEKCKe Toyenmaiuriri. CoHbIMEH KaTap,
(YHKIIMOHANIBIK, OeiiiMaeny, IparMaTUKambIK JKOHE IIBFApMaIIbUIBIK TOCUIAEp CHUSKTHI Ka3ipri 3aMaHFbI
ayJapmMa 9icTepi OCbl TIpKECTEpAiH MaFbIHACHIH /9 JKETKI3y YILIiH KapacThIpbliaasl. MalmHanbIK ayaapMa
MEH TMOCTpeNakuusIay MYMKIHAIKTepiHE KOHE ONApIbIH HIUOMATHKAIBIK CO3 TIpKeCTepiH aydapylarbl
NIeKTeyJepiHe Jie epeKIine Ha3ap ayaapbuiaabl. JKYMBICTBIH MaKcaThl — Ka3ipri OHJIAWH-TEKCTTEePE TYPAKTHI
TipKecTepal aynapylna MPaKTHKAJbIK IISIIIMAEP YCHIHY XOHE Te3 ©3TrepeTiH UUQPIBIK KEHICTIKTE YKYMBIC
iCTeWTIH ayaapMmambulapra keHec Oepy. Mpican peTiHAe arbUIMIBIH XOHE OpBIC TUIACpPIHAErT OHIIaiH-
pecypcTap/iaH anblHFaH MOTIHACP KOJIAHBULIbL.

Kinrrik ce3aep: Oyor, KOHTEKCTIK OCHiMIEITy, ayaapMa 9/1icTepi, OHIalH-TUCKYPC, (Pa3eOIOTHUsITBIK
OipuIiK.
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MNPOBJIEMbBI U COBPEMEHHBIE METO/IbI IIEPEBOJIA ®PA3EOJIOT'MYECKHUX
EANHUII B BJIOI'AX, OHJIAfIH-d)OPYMAX, OHJIAMH-OB30PAX U APYI'NX
TEKCTAX

AHHOTAIINA

C pasBuTHeM IHQPPOBBIX TEXHOJOTHI ONOTH, (POPYMBI, OT3BIBEI M JIPYTHE BHIbI OHJIAWH-KOHTEHTA
CTAaHOBATCS BAXXHBIMH KaHallaMU He(QOopMampHOro OOINeHHS, HACHIIICHHBIMA (ppa3eomorusMaMu U
HIMOMAaTHYCCKUMU BhIpaKEHUAMHU. [1epeBo1 TakuX eIMHUIL PEACTABISACT COO0M CEPhe3HYIO 3a/1auy U3-3a UX
00pa3HOro 3HAYEHWs, KyJIbTYPHBIX DPa3IMYMi M YacTO HECTAaHAAPTHOTO NMpUMEHEHWs . B maHHOW craThe
AQHAIM3UPYIOTCA KIIOUEBbIE TPYJHOCTH, C KOTOPHIMH CTAJKHBAIOTCS TIEPEBOMNYMKH TIpH padoTe ¢
(pa3coIOrHuecKUMHU BhIPAKCHUSIMHU B IUGPOBOM KOHTEKCTE, TAKME KaK OTCYTCTBUE TOYHBIX aHAJIOIOB, UTPa
CJIOB U 3aBUCHMOCTh CMBICJIa OT KOHTEKCTA. TakKe paccMaTpUBaIOTCS COBPEMEHHBIC METO IbI IIEPEBO/IA, TAKUE
KaK (DYHKIIMOHAIBHBIN, alalTHBHBIN, IParMaTHYeCKUil M KPEATHBHBIN TIOIXObI, KOTOPHIE TOMOTAIOT TOYHO
nepeiaBaTh CMBICH BhIpakeHuH. Oco00e BHUMAaHUE YACJICHO BO3MOXKHOCTSM M OIPaHHUYCHUSM MAIIUHHOTO
MepeBojia U MOCTPEAAKTUPOBAHUS NPU TIEPEBOJIC MIMOMATUYCCKUX BBIPAKCHHUH, a TaKKe aHATU3UPYIOTCS
pa3IuYHbIe OMUOKH, KOTOPhIE MOTYT BOSHHKATH IIPH MCIIONIB30BAHUN 3TUX WHCTPYMEHTOB. Llens paboTsl —
MPEJIOKUTh MPAKTUYECKHE PEHIeHUs U TiepeBoia (ppa3eoornyecKuX eIUHHIl B COBPEMEHHBIX OHJIAIH-
TEKCTax, a TAKKE JIaTh PEKOMEHIALMH JJIs IEPEBOYUKOB, PA0OTAIONINX B YCIOBHIX OBICTPO MEHSIOIIETOCS
mu(ppoBOTO TPOCTPAHCTBA. B KauecTBe NPUMEPOB WCHOIB30BAaHBl TEKCTHl W3 AHIJIOSA3BIYHBIX U
PYCCKOSI3BIYHBIX OHJIAH-PECYPCOB.

KuaroueBsble cioBa: 0J10T, KOHTEKCTyalbHas aIanTalys, MeTO bl IEPEBO/Ia, OHJIAHH-TUCKYPC,
(dpaszeosorusm.
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